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Summary

The article provides a descriptive characteristics and classification of media support the-
ories as a factor of external influence in conflict situations. In accordance with this goal, groups
of neo-Marxist, poststructuralist, and socio-behavioral theories are identified. It is determined
that the set of general theoretical postulates of the first group is, firstly, the postulate on the
usurpation of media power by political and economic elites who are behind the financing and
social patronage of cultural industries. Secondly, the postulate of information distortion, which
consists in the fact that monopolizing classes are interested in forming a distorted picture of
social reality. Thirdly, the postulate of forming a unified strategy of influence in the media
space by power and economic elites, in respect of which media actors are considered mainly as
repeaters of discourses.

It is determined that a set of general theoretical postulates of the second group is the
recognition of linguistic (rhetorical and linguistic) factors of media support as the key ones.
Secondly, the consideration of media actors as relatively independent producers of discourses,
which have an independent meaning in the sphere of influence in comparison with social groups
and institutions. Thirdly, the postulate regarding the positioning of supranational identities
through language and the use of a specific (globalistic) vocabulary is of great importance for
poststructuralism.
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1. Introduction

Mass media are tools for achieving two basic states: social consensus and social dis-
content (dissensus). At the same time, both the first and second social states serve as the basis
for legitimizing mass discontent, or vice versa, mass satisfaction about certain problems and
restrictions.

One of the primary mechanisms of domination and colonization in certain societies is
cognitive mechanisms such as categorization and stereotyping. At the media level, these mech-
anisms are applied through the spread of various prejudices that serve as the basis for the forma-
tion of social ideas. Thus, in media discourse, polar social ideas can be represented, reflecting
the typical division into “we” and “they”. At the same time,“we” in categorization can, for
example, be associated with signs of progressiveness, development, social dynamism, whereas
“they” — with backwardness, inertia, corruption.
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Such categorizations are sometimes part of the media discourse of Western and Euro-At-
lantic societies in relation to Eastern societies. Therefore, Western societies in appropriate cat-
egorizations sometimes occupy the pole of a positive image, and Eastern societies — the pole
of a negative image with corresponding characteristics (for example, primitive, dictatorial,
violent and terrorist Islam, arabs or fundamentalism; hostile, secretive, insidious China in the
American Media).

The role of media support in the implementation of various forms of external influence
in modern conditions is difficult to underestimate. This is due to the fact that any act of external
influence, as a rule, is preceded by media arrangement, which should prepare civil society for
consolidated reactions with the state authorities. At the same time, the media become important
and independent actors of such influence, and their activity, respectively, becomes the subject
of sociological and interdisciplinary understanding in various theories. This article deals with
the problem of constructing descriptive characteristics of such theories and their classification.

The purpose and objectives of the study. The purpose of the article is to give a descrip-
tive characteristic and classification of media support theories as a factor of external influence
in conflict situations. The objectives of the article, in accordance with the set goal, are: 1) con-
struction of descriptive characteristics of media support theories; 2) construction of classifica-
tion of media support theories; 3) determination of ideological mechanisms of media support
in external influence.

Analysis of previous research on the selected topic. Media arrangements as a factor of
external influence are part of mass communications, which became the subject of independent
research at the beginning of the XX century. The methodological basis for media research was the
understanding sociology of M. Weber, which justified the scope of mass media research, primarily
in the aspect of connection of printed publications with various target audiences (Veber, 1990).

The evolution of theories took place in the direction of spreading theories of mass media
influence on various components of mass consciousness and behavior. At the same time, there
is reason to single out a group of theories that investigated, in particular, the possibilities and
ways of media influence on people’s attitudes, value orientations and behavior.

The genesis of theories of media influence on society includes two phases, namely,
classical and post-classical (Dyakova, 1990, 20-60). This circumstance is primarily due to the
difference in media research paradigms. At the classical stage, mainly logical and theoretical
methods were used to study the influence of mass media on society and the main empirical
methods were developed. At the present (postclassic) stage, researchers have made appropriate
generalizations of media research materials.

The classical phase can, in turn, be divided into the interwar, post-war periods, the Cold
War and bipolar world period, and the postmodern period.

Within the second phase (40-60s of the twentieth century), methodological skepticism
spread, the discourse of which was initiated by P. Lazarsfeld and B. Berelson (Berelson, 1952).
The researchers emphasized the importance of empirical methods of media research, in partic-
ular, content analysis, intent analysis and event analysis. In sociology, at this stage, within the
framework of the phenomenological direction, the study of symbolic universes and conditions
of relevance of everyday worlds takes place, which is presented in the works of A. Schutz
(Shyuc, 2003).

As part of the third phase (the period of the Cold War and the bipolar world, 60-80-ies
of the twentieth century), researchers moved on to generalize the results of empirical research,
primarily to research on media policy and socio-cultural basics of media formation. In socio-
logical discourse, the basics of these theories were formed by the works of P. Bourdieu in line
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with post-structuralist-neo-Marxist studies of symbolic violence, political fetishism, compe-
tence, monopolism based on delegation, etc. Significant for this period can also be considered
the works of researchers of the Freud-Marxist direction (T. Adorno), that were devoted to the
industries of culture and the formation of symbolic hegemony (Adorno, 1972).

The postmodern phase is characterized, first of all, by the lack of a unified paradigm for
understanding the influence of mass media on public consciousness. At this stage, a number of
theories have been developed, many of which are relevant for understanding the media support
of external influence and all forms of interference. We are talking, in particular, about the theory
of priming, the cultivation theory, the priority-setting theory, the uses and gratifications theory,
the agenda-setting and news priority theories, etc. (A. Bandura, G. Gerbner, D. Domke, R. Mor-
gan, R. Kaplan, J.-B. Thomson et al.). One of the most promising methods in modern conditions
is the meta-analysis method, which allows you to generalize a large amount of empirical data
and form a new generation of macrotheories.

2. Presenting the main material

Theories of media support of external influence, according to the criterion of peculiar-
ities of the methodology used by the authors, can be divided into three groups: neo-Marxist,
post-structuralist and socio-behaviorist (symbolic-interactionist).

A group of neo-Marxist theories. A set of common theoretical postulates of this group
is, firstly, the postulate on the usurpation of media power by political and economic elites who
are behind the financing and social patronage of cultural industries. Secondly, the postulate of
information distortion, which consists in the fact that monopolizing classes are interested in
forming a distorted picture of social reality. Thirdly, the postulate of forming a unified strategy
of influence in the media space by power and economic elites, in respect of which media actors
are considered mainly as repeaters of discourses.

The content of propaganda theory, or imposition theory, is the idea of controlling the
media and military-administrative lobbies through economic power. At the same time, it is
the latter that allows you to create social attachment to political decisions through the media.
The theory of propaganda is based on the neo-Marxist methodology of A. Gramsci, P. Bour-
dieu, whose logic of studying the society allows the establishment of an indirect connection
between the production of discourses, power and property.

The key focus of the theory is to understand the media as a lever of the state and eco-
nomic elites, which allows both the former and the latter to make “the existing non-existent, and
the non-existent to be existing”. In fact, it is about getting into the space of discourse of only
those topics that are beneficial to power circles. Mass media create favorable reference frames
for these circles, from which the understanding of a particular society by another society begins
(Herman, 1988, 25).

The analysis of media support is also implemented within the framework of the theories
of media diplomacy as a new paradigm of foreign political influence. The very term “telediplo-
macy” was coined by R. Ammon. The author uses partly the methodology of the W. Beck’s risk
society, attributing telediplomacy to the external influence of society in the era of global risks
(Ammon, 2001, 152).

The author justifies this by saying that a sign of TV diplomacy, unlike traditional diplo-
macy, is its unprecedented openness and transparency in relation to the media. This circum-
stance changes the paradigm of communication in the direction of creating new technologies
for forming the agenda and the foreign and political influence of the media on foreign policy
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itself. Mass media through TV diplomacy acquire the status of an autonomous actor, that begins
to determine both the strategy of foreign policy and individual foreign political decisions
(Ammon, 2001, 152).

Thus, after the Cold War period, as a confrontation between the communist and capitalist
worlds, there was a need for the image of a new enemy. Islamic fundamentalism has become
such an enemy, which allegedly threatens the south pole of NATO. The relevant media and
social networks carried out ideological and rhetorical preparation of social representations in
the information space. Because of these widespread social beliefs, statements about Islamic
fundamentalism as the main enemy of the West and the Euro-Atlantic have become plausible,
if not universally accepted, in official discourse. In the cultural field, hysterical rhetoric was
being whipped up against the Iron Curtain and the spread of Western-style freedom of speech.
The political and military establishment has created waves in terms of focusing on terrorism,
aggression, and fundamentalist threats.

Media concerns are considered within the framework of this theory as supporters of
conservative political circles, which through media discourse justify their right to invade other
countries. Thus, E. Herman and R. Peterson applied the theory of created consent to the crisis
in Kosovo. This theory was based on neo-Marxist argumentation, which was dominated by
indirect evidence. For lack of empiricism, planting theories often use guesswork about the
possible causes of intervention and escalation of conflicts that precede military-humanitarian
interventions (Herman, 2000).

The group of neo-Marxist theories can also include comparative political science stud-
ies, which, nevertheless, are important for the sociology of external influence. One of the com-
parative political science models was created by E. Herman. In constructing the model, the
author proceeds from the typology of totalitarian, authoritarian, and liberal democratic political
systems. At the same time, he analyzes a variant of the media policy strategy inherent in each
type of political system (Jakobsen, 1996).

The theory focuses on a comparative analysis of the media policy of European and
American societies. However, it lacks interest in Asian societies, which may also have their
own media policies. The researcher identified four groups of factors for the success of media
policy, namely: the presence of a developed media infrastructure; a significant volume of
media recipients; media-active politicians and civil society, which influences media policy
(Herman, 1988, 60-63).

A group of poststructuralist theories. The key postulates of poststructuralist theories
are meaningfully focused, firstly, on the recognition of linguistic (rhetorical and linguistic) fac-
tors of media support as the key ones. Secondly, media actors are seen as relatively independent
producers of discourses that have an independent meaning in the sphere of influence compared
to social groups and institutions. Thirdly, the postulate regarding the positioning of suprana-
tional identities through language and the use of a specific (globalistic) vocabulary is of great
importance for poststructuralism.

In this aspect, we are talking about media interventions of external influence, which
become the subject of research for both general theories and empirical research. It is about
agenda theory, framing theory, as well as empirical studies of the relations of political elites
with the media. Examples of empirical research are the so-called “indexing theory” and the
“consent theory” (Reese, 2001).

Empirical research in the framework of indexing theory proves the commitment of media
actors to aggregating the ideas of the political establishment, which actually presents the media
as a simple tool in the hands of military and administrative elites. The theory of indexing was
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tested on the material of 42 foreign political crises in the period from the beginning of the Cold
War to the Kosovo crisis of 1999 (Zaller, 2000, 61-84).

The same theory has also been applied by other researchers to assess the US-Vietnam
conflict. At the same time, it is said that in these repeated applications of indexing theory, the
results obtained for the post-Cold War period were less convincing. This was due to the fact
that there was a disappearance of geopolitical blocs and a decrease in the level of polarization
of the world. That is why the results obtained by Zaller and Chiu regarding relations with media
governments in the United States after the Cold War are more mixed.

The difference between the research results of the theory is attributed to the use of dif-
ferent content-analytical matrices. In some schemes, all political news (both positive and neg-
ative) were calculated. In other studies, only negative messages were counted. One part of the
researchers conducted a content analysis of negative messages during interventions, including
their placement, implementation, costs, and political support, while the other studied mostly
negative news coverage of a policy in which its impact was denied. This methodological dis-
cussion reveals the weakness of the“indexing hypothesis” (Zaller, 2000, 61-84).

The analysis of media support is also implemented within the framework of theories of
media diplomacy as a new paradigm of foreign political influence. The very term “telediplo-
macy” was coined by R. Ammon (Ammon, 2001).

Unlike traditional diplomacy, the author considers its unprecedented openness and trans-
parency in relation to the media to be a sign of TV diplomacy. This circumstance changes
the paradigm of communication in the direction of creating new technologies for forming the
agenda and the foreign and political influence of the media on foreign policy itself. The media,
through telediplomacy, acquire the status of an autonomous actor, that begins to determine both
the strategy of foreign policy and individual foreign policy decisions (Ammon, 2001).

Shaw and Miller’s poststructuralist theories are quite interesting. The authors applied
correlation-factor analysis to study the Iraqi-Kurdish conflict. At the same time, the authors
methodologically used the paradigm of “global civil society”, in which communities without a
clearly defined national and ethnic identity have ambitions to represent victims of national or
international oppression and violence (Miller, 2002).

The authors focused on the policy-making process through rhetorical cliches. The author’s
methodology was to identify the relevant verbal figures and the accompanying sequence of
political decisions with their coverage in the media. At the same time, both the relevant PR
divisions of the government and the mass media used various means of putting pressure on
their interlocutors in rhetorical cliches. Miller tested the “positioning hypothesis” by analyz-
ing inter-institutional verbal communication between the media and government. The author’s
empirical material was video recordings and printed minutes of press conferences. It is about
questions from journalists and answers from officials (Miller, 2002).

The authors’ key statement about the media was attributing to them representative sub-
jectivity and the characteristics of an institution that has a mandate to articulate the needs and
interests of victims of violence and war. The authors also defended the circular model of media
influence on politics, as well as vice versa, through public opinion. That is why the empirical
basis for them was the secondary analysis of public opinion polls.

A group of socio-behavioral theories. In this group, preference is given to empirical
studies of individual factors, mainly in the framework of quantitative studies. The latest behav-
ioral research is focused on the topic of agency and cognitive certainty/uncertainty of political
groups regarding the position of the media and the media support of a particular event by exter-
nal influence.
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In the substitution theory, the subject of the author’s analysis was military intervention,
which the author evaluated, among other things, by the amount of attention paid in the media.
His theory is based on quantitative data and is based on the reflection of political events in
the media with concomitant changes in foreign policy strategies, both regarding the facts of
US intervention in civil conflicts of other countries, and regarding specific methods of this
intervention (economic sanctions, military interventions, media and cultural diplomacy, etc.)
(Regan, 2000, 90-106).

In the theory of substitution of P. Regan, the importance of media coverage as a factor
in the transformation of the corresponding strategies of external influence was revealed. How-
ever, the author made a number of methodological inaccuracies, deciding to narrow the field
of research by print media and measuring purely extensive indicators of attention. The author
actually equated the number of articles and reports to the level of significance of the event.
That is why the reaction to the theory immediately became a series of critical comments that
concerned its weaknesses.

The first weakness of the theory was the exaggerated importance of print media as a
key source of information. After all, most people get information from the internet and from
television, and not from the press. Secondly, the amount of media attention is not a mandatory
indicator of the level of social significance of an event, since it is often just the opposite. Third,
simple calculations of media attention are clearly insufficient. After all, in these volumes, vari-
ous areas of lighting can be represented, positive, negative or neutral.

R. Jacobsen investigated a number of factors of humanitarian intervention as a tech-
nology of external influence, to which the author attributed legal factors (existing judicial or
administrative resolutions on the facts); the presence/absence of national interests; assessment
of risks and opportunities for successful implementation of the scenario of humanitarian inter-
vention; the presence/absence of certain support groups within society. These factors were con-
sidered based on the Kuwait, North Iraq, Somali, Rwandan and Haitian crises.

The study of media arrangement as an auxiliary means of external influence was carried
out within the framework of the Livingston-Eachus theory of agency. The authors created a
three-component scheme of acting participation in humanitarian operations. Three groups of
agents were identified in this model: decision-making agents; interference agents as for deci-
sion-making agents; and agenda-setting agents (including media and social media, both formal
and informal). Accordingly, the authors also classified media effects into three groups: acceler-
ation effects, interference effects, and agenda definition effects.

The researchers demonstrated manifestations of three groups of effects in three groups
of actors in eight types of external intervention and influence: conventional wars, strategic
and tactical deterrence campaigns, special operations and low-intensity conflicts, peacekeeping
activities and peacekeeping operations combined with humanitarian operations and interven-
tions. The empirical case for researchers was the peacekeeping interventions of NATO military
contingents in Kosovo.

Among the behavioral studies, there is also P. Elliott’s so-called theory of political uncer-
tainty. The author correlates the level of influence of the media and the state of the politicum,
stating that their influence will be the highest given the lowest certainty of the political elites’
position on a conflict’s situation and the necessary intervention. The researcher observes the
highest influence of mass media also with specific content, which implies a critical attitude to
the event and empathic coverage of it in the relevant media (Elliott, 1974, 249-268).

According to the logic of the author’s reasoning, if the political community is confident
in assessing the event and situation of the conflict, the level of media influence is most likely
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be low and insignificant. The analytical model was tested on the materials of the Bosnian and
Kosovo conflicts.

3. Conclusions

To build a media support strategy for any conflict that involves or assumes the external
influence of one society on another (through ordinary wars, humanitarian interventions, infor-
mation special operations, etc.), three basic components are necessary: ideological and value,
rhetorical, organizational and effective. All of them are combined in dominant discourses and
can become the subject of research of three groups of theories, the authors of which prefer
power and economic structures, the logosphere and language, political decisions and media
actions. These aspects of external influence can become the subject of research in neo-Marxist,
poststructuralist, and socio-behavioral theories. Despite all the differences in the discourses that
accompany external influence, they are constructed from categorizations as separate elements.

Therefore, in the dominant discourse in the structure of categorization, there is a pole
of well-being, peace, security, and a pole of poverty, randomness, and threat. The rich, intel-
lectually developed, urban, information-competent are becoming the pole of calmness in
favor of the poor, uneducated and underdeveloped, rural (provincial-peripheral) and agrar-
ian-archaic. The leitmotif of pressure through media discourse is humanization within the
framework of constructed social representations and dehumanization of others. Whoever
these others are (ethnic minorities, migrants, gender groups, etc.), they are subject to nega-
tivization. To these groups, the media bring negative social ideas that express a state of dis-
satisfaction with them. In such circumstances, dividing the field of media categorization into
images of higher and lower groups means using the ideology of open or hidden advantages
both in politics and in the media. The ideology of superiority and inferiority, therefore, has a
stable intellectual succession.

Social representations created by the media should both confirm the ideology and receive
value legitimacy from it. At the same time, in any categorization, there are manifestations of
double standards. All facts that are proposed to fit into its positive or negative poles must pass
through the conveyor of double accounting: favoritism and discrimination. Group favoritism
is accompanied by the formation of an image of a prestigious society, an example for worthy
imitation of other societies. Its problems are either not considered in the media at all, or they are
presented as transient and situational difficulties and must be solved.

Group discrimination is accompanied in the media by a negative agenda and news
emphasis on negative events for those communities in respect of which certain forms of sym-
bolic and cultural violence should be justified. The media form the main blocks of news, pro-
grams and films from facts or fantasies about real or alleged crimes of representatives of a
hostile ethnic (national) community in the city center or in ethnically biased stories about drug
addiction, mass riots and cultural deviations.

Discourses and narratives of parallel stories about hostile others there correspond to
these vectors of marginalization of hostile others here. So, the dominant components of the
media discourse that precedes certain colonization interventions against communities (societ-
ies, states) in modern conditions are crime, violence, terrorism and ethnic conflicts, fundamen-
talism, corruption and other forms of uncivilized backwardness.

Ideologies are the most powerful tools of colonization when identified with rational-
ity and self-evidence. They justify the different values of certain social groups by appealing
to humanity against violence, strengthening state security against terrorism, national equality
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against ethnic cleansing, genocide, relativism and tolerance against fundamentalism. Ideologies
form a value superstructure for the implementation of any colonization projects. But in the
modern world, these colonization projects are not limited to spreading among the elites and
masses. They involve creating consensus in public discourses and public opinion through the
mass media.

Media imperialism is becoming an ideology with discourses of attack as components of
more powerful societies on less powerful societies, which are waging wars of meanings, mar-
ket economies, political democracies with culturally marginalized societies. To do this, media
factories use agendas, news headlines, articles, topics, images and narratives, which become a
means of legitimizing and accustoming ethnic and social inequality on a macro-regional and
global scale. This is facilitated by the focus on sensational topics presented in the media as
part of the daily lives of those who are to be marginalized, repressed and further colonized.
Such topics include corruption scandals, military coups, earthquakes, drug trafficking, clashes
between mafia groups, inter-ethnic conflicts, and more.
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